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S -
cially relaunched Suzuki Auto Iloilo following 

strengthening Suzuki’s presence in Western Visayas.

-

-
-

dealership is operated by Sakura Autoworld, Inc., 

led by President Mr. Marco Gabriel Borromeo and 

The renewed facility is also being prepared for Su-

the Suzuki e VITARA, Suzuki’s all-electric SUV. 
It will soon be equipped with a dedicated charging 
station, further preparing the dealership to support 

During the relaunch, Norihide Takei, Director and 

the upgraded facility and Sakura Autoworld, Inc.’s 
continued partnership with Suzuki Philippines. He 
said the renewed facility demonstrates Sakura Au-

the customer experience and preparing for the future 
-
-

growth.
Mr. Takei also recognized Sakura Autoworld, Inc.’s 
contribution to Suzuki’s continued growth, saying 

dealer partners and looks forward to 

more customers and strengthens its presence in the 
region.
The relaunch marks another milestone for Suzuki 

of its customers. With upgraded sales and aftersales 

the dealership is ready for the next chapter of the 

K -

installment plans across all Kia models nationwide, including the recently launched 
Kia Sportage Turbo Hybrid, making world-class mobility more attainable for Filipino 
car buyers. 

Lopez, Managing Director of Kia Philippines. 
“Our collaboration with Kia Philippines comes at the perfect time as we continue 

solutions through UnionBank PayEasy and UnionBank Auto Loan. This partnership 
is all about enhancing the customer experience–making it easier for our cardholders 

-
chases, “ said Mukul Sukhani, EVP and Cards and Consumer Loans Head of Union-
Bank.

across both physical dealerships and designated online processing channels. At the 
same time, those who prefer a single transaction can opt for a straight charge. 

-

PayEasy installments. This dual-pathway approach ensures that whether buyers are 

The choice of UnionBank as Kia’s key card-payment partner underscores a 
-

take our responsibility to the Filipino motoring community. When the right partners 
come together with the same intentions, great things happen, and today is proof of 
that,” said Lopez. 

The UnionBank PayEasy for Kia program will roll out across the following Kia 
dealerships: 

frameworks needed to put more Filipinos behind the wheel of its turbo hybrid, fully 
-

ture of mobility.

and ‘Pay Later’ options for car buyers

Tground around the world, reach-
ing more than 500,000 units sold 

globally only 33 months after its debut. 

across the T-Series as of May 2026, the 
-

mand for SUVs that are equally at home 

become more than daily transportation. 

-

-
ing destinations that lie beyond the usual 
route.

-
mistakable road presence, while its engi-

the hood is a 2.0-liter turbocharged gas-
-

tomatic transmission, working alongside 

that remains composed on city streets 
yet is equally capable when the road be-

comes rough or unpredictable.

has also expanded the T2 lineup globally 

customers to choose a powertrain that 

conditions.

-

display, panoramic sunroof, 360-degree 
-

trol, Autonomous Emergency Braking, 
and six airbags come standard, creating 

-
gers.

-
ments, from desert heat in the Middle 
East to freezing winters in North Asia. 

-

reliably across a wide range of climates 
and road conditions.

Its growing popularity has translat-
ed into strong sales in markets such as 
the UAE, Qatar, and Egypt, while earn-

around the world. Among its accolades 
are Car of the Year 2024 in Angola, the 

Recomendados Autocosmos Award in 
Chile, and, most recently, 2026 Car of 

Champion honors in South Africa.
The T2’s global reception also re-

and regions, supported by more than 
-

wide.

-
tation by encouraging owners to embrace 

-
munity built around exploration. Today, 

-

Pilipinas Car Club, fostering a growing 
community of Filipino owners through 

and shared experiences that embody the 

its international reach, Filipino custom-
ers can look forward to a brand shaped 
by global experience while remaining 

-

well-appointed features across its locally 
-

tion, Terminator, and T2 Lightning i-DM 

choice for motorists seeking an SUV 

Award-winning boxy SUV tops 500,000 sales worldwide in less than three years, reinforcing 


