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G
Together, the three models form the GAC MPV 

single-category boundaries, the GAC MPV Family 
-
-

personal lifestyles.
GAC refers to the three models as its MPV 

-
tise and leadership in the segment. The lineup is:

10 years of dedicated MPV engineering, and

Reliability foundation.
More than a standard model rollout, GAC intro-

and business needs, bringing together practical utili-

At the center of the GAC MPV Family is a 
single guiding principle: true comfort begins with 

-

pillars:
-

cargo requirements.

-
al-world user demands.

an important milestone in the continued growth 
-

al Manager of GAC Philippines. “With three dis-
tinct models, we are bringing Filipino customers a 

-

Drawing on GAC’s established leadership in the 

access, all-row comfort, dependable safety, and ef-

seating. It must be engineered around the people 
who use it, taking into account their comfort, safe-

they take,” said Masato Katsumata, Chief Technolo-

brings together more than a decade of specialized 

-
tions.”
 Three Tiers of Excellence: Tailored Comfort Expe-
riences

-
ble mobility essential. It is tailored for users seeking 

-
-

ity.
It is powered by a 1.5-liter turbocharged gas-

-
al-clutch transmission, producing 176.7 PS and 

wide, and 1,750 mm tall, the All-New GN6 balances 

seats in use. When additional cargo room is needed, 

capacity to as much as 1,100 liters, enough to ac-
commodate up to fourteen 20-inch suitcases.

Cabin features include a 10.25-inch LCD in-
strument cluster, a 14.6-inch touchscreen with Apple 
CarPlay and Android Auto, and dual-zone automatic 

climate control with rear controls.  Safety features 
include six airbags, electronic stability control, a 

-
-

matic Emergency Braking.

-
ing a more premium MPV experience, combining an 

Its hybrid system pairs a 2.0-liter hybrid-dedi-

Managed by a two-speed Dedicated Hybrid Trans-

range of more than 1,000 kilometers from its 60-liter 
fuel tank, with a WLTC fuel consumption rating of 

features a low 375 mm step-in height to make entry 
and exit easier for children and elderly passengers.

and massage functions. The third-row Magic Stor-

in Tea Break Mode, expanding cargo capacity from 
345 liters to as much as 1,917 liters.
Other features include acoustic laminated glass, 
dual sunroofs, power-sliding doors, wireless phone 
charging, a 14.6-inch touchscreen, an eight-speaker 

-

Cruise Assist.

At the top of the GAC MPV Family is the GAC 
-

Measuring 5,247 mm long and riding on a 3,070 

a 2.0-liter turbocharged Miller-cycle engine with a 
permanent-magnet synchronous motor. The system 
produces a combined 373 HP and 630 Nm of torque.

Its 25.5 kWh lithium iron phosphate battery 
-

meters based on NEDC testing and a total combined 

-
proximately 45 minutes.

-

or mobile boardroom. Its Zero Breeze Air Condi-

Second-row captain’s seats feature four-way 
-

tion, fold-out tray tables, and massage functions.

-

a fragrance system, a starlight panoramic roof, and 
dual power-sliding doors.

-
mised Quality

Through the launch of the GAC MPV Family, 
-

el by demonstrating that true comfort begins with 
-

rability, and reliability with thoughtful engineering 
and dedicated customer support, GAC ensures a 

-

-
ney.

in a carefully selected palette of exterior colors and 

character. 

-

 The lineup includes timeless shades such as 
Pearl White, Crystal White, Classic Black, and El-

are now open at GAC dealerships nationwide. In-

made until August 31, 2026.

GAC Philippines is strengthening its support 
for Philippine sports through a strategic partnership 
with Cignal TV and TV5, connecting the global mo-
bility brand with Filipino fans across some of the 

some of the country’s most anticipated basketball 

Echoing the brand’s initials with its sports mar-

brings this mindset to life both on the court and on 
the road, accelerating its brand presence in the Phil-
ippine market through high-energy fan engagement.

Throughout the partnership, fans can look for-
ward to GAC broadcast integrations, custom player 
features, and highlights celebrating game-changing 

closer to millions of sports fans nationwide while 
extending the brand’s global sports marketing tradi-
tion to the Philippines.

-

-
ments life both on and beyond the court.

-

-

The expansion of the GAC MPV Family comes 
on the heels of GAC Group reaching a historic 

global MPV owners, GAC’s leadership as a global 
“MPV Expert” is built on state-of-the-art Light-

collaboration with global industry leaders, and con-

with Toyota and Honda to emerge as a dominant 

manufacturing and hybrid expertise ensures that 

quality and performance benchmarks. By harmo-
nizing international engineering with localized pre-

of mind.
-

iety” ownership experience through its growing 
nationwide network of 30 dealerships, a dedicat-

-

200,000 km warranty for the core three-electric 

free roadside assistance.
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