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Electrifying Enterprises: ACMobility Launches ChargeFieet to Simplify Charging for Business Fleets

Introducing a fleet management platform to empower corporate fleets to transition smoothly towards a full EV experience

CMobility, Ayalas mobility arm
Aand the leading provider of elec-

tric vehicle (EV) charging solu-
tions and infrastructure in the Philippines,
continues to expand its electrification
services in the country with the launch of
ChargeFleet, its newest digital solution.
Designed to meet the evolving needs of
corporate fleets and transport groups,
ChargeFleet introduces a shareable digital
wallet that streamlines charging expenses,
reduces manual tracking, and improves
cost control.

As more organizations explore elec-
trifying their mobility operations, many
continue to face operational challenges,
particularly around fragmented payment
systems, reimbursement delays, and limit-
ed visibility over charging usage. Charge-
Fleet addresses these gaps by introducing
a centralized, shareable digital wallet that
allows fleet managers to allocate and mon-
itor charging credits across multiple driv-
ers through a single platform.
Streamlining the Fleet Experience

Transitioning to the ChargeFleet
system is a seamless process designed for
long-term usage and easy deployment
across any organization. Once integrated,
ACMobility assigns the charging credits
to the clients fleet manager who can then
distribute these to multiple drivers. The
drivers will be able to see and use their as-

signed credits using ACMobility’s partner
app Evro.

"Our main goal has always been to
build a comprehensive EV ecosystem that
serves every type of driver," says Carla
Buencamino, Head of Mobility Infrastruc-
ture at ACMobility. “With this new offer-
ing, we hope to address a critical gap for

our enterprise clients - transport groups
and corporate fleets who require a profes-
sional management platform. This rein-
forces our commitment to providing the
infrastructure and innovations necessary
to lead the transition toward an electri-
fied future." Looking ahead, ACMobility
will continue to enhance the ChargeFleet
experience with exclusive value-added
perks integrated through their partner app
Evro and Power on Wheels, their mobile
EV Charging Station (EVCS). These up-
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coming features underscore ACMobility’s
commitment to providing a future-proof
support system for the evolving needs of
their customers’ businesses.

ACMobility invites corporate part-
ners to experience immediate gains in
operational transparency. ChargeFleet is
available as a prepaid product through the
online ChargeFleet Store, where users can
buy offers with GCash or credit card. No
application process is required to avail of
ChargeFleet offers.

~

"

ACMobility Premium Dealership unveiled as one of DENZA's three official authorized dealers in the Philippines

CMobility Premium Dealership, the luxury
Aand premium dealership arm of ACMobility,

together with DENZA Philippines, proudly
inaugurated DENZA Alabang as part of the brand’s
broader launch in the Philippine market.

DENZA, BYD’s premium arm, combines
advanced electric vehicle technology with refined
craftsmanship and progressive design. The brand
represents a new standard in the Premium Energy
Vehicles segment and signals the direction in which
premium mobility is evolving globally.

As one of only three authorized dealers
groups of DENZA in the country, ACMobility
Premium Dealership views this launch as the start
of a continuous strategic expansion into the luxury
electric vehicle segment, reinforcing ACMobility’s
commitment to delivering world-class products and

Philippines. Beyond growing awareness, our focus
has been on building the foundations that make EV
ownership accessible;” says Dana Uson, President and
and CEO of ACMobility Premium Dealership. “With
DENZA and ACMobility Premium Dealership, we
take that experience into the premium segment. As
the market matures, customers are seeking not only
innovation and sustainability, but also distinction
and elevated design. DENZA allows us to serve that
evolving demand with confidence and capability”

Strategically located along Alabang Zapote Road,
the dealership was designed asa place where customers
can explore the premium experience that DENZA can
offer, from personalized consultations and access to
comprehensive after-sales support. DENZA Alabang
is open from Monday until Saturday 8:00 AM - 7:00
PM, and on Sundays 10:00 AM - 6:00 PM.

To know more about DENZA and updates on its

SerYiceS Ain the Philippines’ growing New Energy  Gillian Li, BYD Asia Pacific Auto Sales Division Operations Center Director; Adam Hu, BYD
Vehicles in the market. Philippines Country Head; Liu Xueliang, BYD Asia Pacific Auto Sales Division General Manager;

“Over the past few years, ACMobility has played Ruffy Biazon, Muntinlupa City Mayor; Dana Uson, President and CEO of ACMobility Pre- visit the dealership in Alabang Zapote Road corner
a leading role in advancing electric mobility in the Investment Drive, Alabang, Muntinlupa City.

operations and services, visit www.denza.com/ph or

mium Dealership; and Jun Cajayon, ACMobility Premium Dealership General Manager

BYD Gars Philinpines launches “Drive Electric. Love Pinas.”
GCampaign with the Department of Tourism

Jaime Alfonso Zobel de Ayala, CEO of ACMobility and DOT Secretary Christina Garcia-Frasco are
joined by Bob Palanca, Managing Director of BYD Cars Philippines, Carla Buencamino, Head of Mobility
Infrastructure at ACMobility, Dino Obias, Chief Marketing Officer, ACMobility and Wil Dasovich, the lead
navigator that will drive the “Drive Electric. Love Pinas” Campaign

epresentatives from
ACMobility, BYD  Cars
hilippines, and the

Department of Tourism (DOT)
gathered at BYD Manila Bay for
the ceremonial contract signing
of the “Drive Electric. Love
Pinas” campaign. This strategic
partnership aims to promote
sustainable land travel across the
Philippines through a nationwide
electrified drive from North to
South using BYD vehicles. The
journey will also be supported by
ACMobility’s robust, end-to-end
charging infrastructure.

“This partnership between
ACMobility, BYD, and the
Department of Tourism is a
defining moment for sustainable
travel in our country. Together, we
are leading the charge to reshape the
way Filipinos travel and experience
the Philippines. By breaking the
old mold of mobility we are able to
fuel tourism with zero emissions,”
says Jaime Alfonso Zobel De Ayala,
CEO of ACMobility.

The  initiative  leverages
ACMobility's Philippine EV Spine,
a nationwide network designed
to enable seamless long-distance
electric travel from Pagudpud to
General Santos City. By integrating
EV infrastructure with DOT
Tourist Rest Areas, the campaign
seeks to highlight key Philippine
destinations and drive economic
growth through accessible mobility.

“The ‘Drive Electric. Love

Pinas’ campaign is a transformative
step in our mission to champion a
tourism industry that is substantive,
purposeful, and deeply rooted
in stewardship. The initiative
aligns tourism development with
national policy directions on
sustainability and clean energy,
ensuring that as we move toward
recovery and transformation, we
do so with a clear commitment to
environmental responsibility;” says
Christina Garcia Frasco, Secretary
of the Department of Tourism.

The campaign will kick off in
the first quarter of 2026 and will
be led by Filipino-American Travel
Vlogger, Wil Dasovich, serving
as the Lead Navigator. Dasovich
will embark on a groundbreaking
road trip across the Philippines
to rediscover local culture and
landmarks. His journey is designed
to amplify the DOT’s “Love
the Philippines” messaging by
showcasing storytelling-driven
travel that leaves no carbon
footprint behind. “With  this
partnership, we are delivering
more than just world-class electric
vehicles; we are also providing
Filipinos the ultimate freedom to
explore our beautiful country with
absolute peace of mind. We are
proud to prove that with BYD and
the right infrastructure, there are no
boundaries to how far our passion
for sustainable local travel can take
us,” says Bob Palanca, Managing
Director of BYD Cars Philippines.

(L-R)Asec. Czarina Zara-Loyola, DOT; Wil Dasovich, Influencer; Carla Buencamino,
Head of Mobility Infrastructure, ACMobility;Jaime Alfonso Zobel De Ayala. CEO,
ACMobility; Secretary Christina Garcia Frasco, DOT; Bob Palanca, Managing Director,
BYD Cars Philippines; Usec. Shahlimar Hofer Tamano, DOT; Asec. Sharlene Zabala-Batin,
DOT;Dino Obias, Chief Marketing Officer, ACMobility

Jaime Alfonso Zobel de Ayala, CEO of ACMobility and DOT Secretary Christina Garcia-Frasco are joined by Bob Palanca,
Managing Director of BYD Cars Philippines, Carla Buencamino, Head of Mobility Infrastructure at ACMobility, Dino Obias, Chief
Marketing Officer, ACMobility and Wil Dasovich, the lead navigator that will drive the “Drive Electric. Love Pinas” Campaign



